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Results Summary

Revenue Operating profit Basic EPS
™ 5% N 10% N 10%
Cash and bank deposits Interim Dividend
2023 FY: $104.5m 2023 HY: 65.0c

2023 HY: $74.5m
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Financial
Review

David Seekings, CFO
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Income Statement

H1 2024 H1 2023 FY 2023
$m $m $m
Revenue 667.5 635.5 5% 1,326.5
Gross profit 214.0 193.3 1% 401.9
Gross profit margin 32.1% 30.4% 30.3%
Marketing costs (87.4) (77.3) 13%  (159.9)
Selling costs (24.7) (22.7) 9% (47.2)
Admin & central costs (31.0) (28.5) 9% (56.8)
Share option related charges (0.9) (0.5) 80% (1.1)
DB pension admin costs (0.1) (0.5) -80% (0.7)
Operating profit 69.9 63.8 10% 136.2
Operating margin 10.5% 10.0% 10.3%
Interest 3.1 2.1 4.3
Pension finance income - 0.1 0.2
Profit before tax 73.0 66.0 11% 140.7
Tax (18.3) (16.5) (34.5)
Profit after tax 54.7 49.5 11% 106.2
Basic EPS 194.3c 176.2c 10% 377.9c

4imprint®-:

Revenue +5%
o US $654.7m; UK $12.8m
o Revenue growth reflecting market conditions

Gross profit +11%

o Favourable movementin gross profit margin
o Carefully targeted price adjustments

o Manageable supplier cost increases

Marketing costs +13%

o Efficient and flexible marketing mix

o Rev/mktg dollar $7.64 (H1 2023: $8.22)

o Continued investment in brand element (TV)

Selling costs +9%

o Annualisation of large 2023 recruitment
classes

o Pay scales re-configured

« Admin/other overheads +9%

o Investmentin the business as it scales
o More key hires in specialisms to add depth
o Operational gearing will return over time

Operating profit +10%

o Operating margin percentage 10.5% (H1 2023:
10.0%)

o Reflects business model resilience

Net finance income
o Interest on large cash balances

Effective tax rate 25% (H1 2023: 25%)
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Income



								H1 2024		H1 2023				FY 2023

								$m		$m				$m

						Revenue		667.5		635.5		5%		1,326.5								105%



						Gross profit		214.0		193.3		11%		401.9

						Gross profit margin		32.1%		30.4%				30.3%



						Marketing costs		(87.4)		(77.3)		13%		(159.9)

						Selling costs		(24.7)		(22.7)		9%		(47.2)

						Admin & central costs		(31.0)		(28.5)		9%		(56.8)

						Share option related charges		(0.9)		(0.5)		80%		(1.1)

						DB pension admin costs		(0.1)		(0.5)		-80%		(0.7)																								2.85



						Operating profit		69.9		63.8		10%		136.2								110%																22.8



						Operating margin		10.5%		10.0%				10.3%



						Interest		3.1		2.1				4.3

						Pension finance income		-		0.1				0.2



						Profit before tax		73.0		66.0		11%		140.7								111%



						Tax		(18.3)		(16.5)				(34.5)



						Profit after tax		54.7		49.5		11%		106.2



						Basic EPS		194.3c		176.2c		10%		377.9c





								118.9		9.12		1,204%		80.46





Bal Sh



						H1 2024		H1 2023		FY 2023

						$m		$m		$m



				Fixed assets		46.4		31.6		35.2								32.6

				Right-of-use assets		11.0		12.3		11.4

				Goodwill		1.0		1.0		1.0

				Deferred tax assets		3.9		3.0		3.8

				Retirement benefit asset		-		0.1		-



						62.3		48.0		51.4



				Inventories		20.4		18.3		13.6		(5)		(1,181)

				Receivables		74.7		81.4		68.4		(13)		(6,337)

				Payables		(116.3)		(115.8)		(89.9)		26		7,069



						(21.2)		(16.1)		(7.9)		8		(449)



				Current tax		(1.6)		(0.5)		0.4

				Deferred tax liabilities		(1.2)		(0.4)		(1.6)

				Cash and bank deposits		121.5		74.5		104.5

				Lease liabilities		(12.0)		(13.0)		(12.3)



						106.7		60.6		91.0





				Net assets		147.8		92.5		134.5				42



				WC % of revenue		-1%

				208		225		108%

				475		553		116%

				683		778		114%











Cashflow



						H1 2024		H1 2023		FY 2023

						$m		$m		$m



				At start of period		104.5		86.8		86.8



				Operating profit		69.9		63.8		136.2

				Share option non-cash charges		0.9		0.5		1.1

				Pension admin costs paid by the Plan		-		0.5		0.5

				Depreciation and amortisation		2.3		2.3		4.7

				Lease depreciation		0.8		0.8		1.7										86.8

				Change in working capital		13.3		32.8		29.2										74.5

				Capital expenditure		(13.4)		(3.5)		(9.7)										12.3



				Underlying operating cash flow		73.8		97.2		163.7



				Contributions to defined benefit pension		-		(2.1)		(6.5)

				Interest		2.9		2.1		3.9

				Tax 		(15.8)		(16.5)		(33.8)

				Own share transactions		(0.6)		(0.4)		1.4

				Capital element of lease payments		(0.7)		(0.7)		(1.4)

				Exchange and other		(0.5)		1.1		1.2



				Free cash flow		59.1		80.7		128.5



				Dividends to Shareholders		(42.1)		(93.0)		(110.8)



				Net cash inflow/(outflow) in the period		17.0		(12.3)		17.7

				At end of period		121.5		74.5		104.5



								0.0

																(28,819)

						Base		Fall		Rise		Input

				Dec-18						0.07		18.3

				Underlying operating profit		0.07		0		0.07		0.07

				Change in working capital		0.14		0		0.01		0.01

				Capital expenditure		ERROR:#REF!		ERROR:#REF!		ERROR:#REF!		ERROR:#REF!

				Contributions to defined benefit pension		ERROR:#REF!		ERROR:#VALUE!		ERROR:#VALUE!		ERROR:#VALUE!

				Tax and interest		ERROR:#REF!		0		0		0

				Exchange and other		ERROR:#REF!		0		0		0

				Dividends to shareholders		ERROR:#REF!		0.04		0		-0.04

				31/06/2019						0.07		0.07





orders

				Orders		Existing		New

				2020		344		126

				2021		435		181

				2022		638		248

				2023		775		272

				2024		835		250		1,085		8%		-8%		ERROR:#DIV/0!		23%



				2022		1,341		519

				2023		1,561		529

												1.08		0.92

								1.09

						249888		835334



No. of orders received ('000)

Existing	

2020	2021	2022	2023	2024	2022	2023	344	435	638	775	835	1341	1561	New	

2020	2021	2022	2023	2024	2022	2023	126	181	248	272	250	519	529	





Effective mkt HY

																																																		Revenue per Mktg $

																																																										HALF YEAR										FY		FY

																												Revenue per Mktg $																												2020		2021		2022		2023		2024				2022		2023						Check!!

																																																				Revenue				265.8		326.8		515.5		635.5		667.5				1,140.3		1,326.5

																																		2011		2012		2013		2014		2015		2016

				2011		2012		2013		2014		2015		2016																Revenue				254.8		290.8		332.9		415.8		497.2		558.2								Return

		4imprint Group Revenue $m		254.700		290.800		332.900		415.791		497.200		558.223

		US, Canada & UK Market Size $bn		$   21.50		$   22.50		$   23.70		$   24.90		$   25.40		$   25.98																Return																						Operating margin %



																														Operating margin %																						Marketing Spend				47.157		59.889		62.939		77.277		87.4				128.676		159.9

																														Marketing Spend				42.265		49.845		54.753		69.186		83.996		96.703								Revenue/Marketing $ Spend				5.64		5.46		8.19		8.22		7.64				8.86		8.30

																														Revenue/Marketing $ Spend				6.03		5.83		6.08		6.01		5.92		5.77

																																																										2011		2012		2013		2014		2015		2016

																																																								4imprint Group Revenue $m		254.7		290.8		332.9		415.791		497.2		558.223

																																																								US, Canada & UK Market Size $bn		21.5		22.5		23.7		24.9		25.4		25.98

																																4imprint Group Revenue $m		US, Canada & UK Market Size $bn		4imprint Group Revenue %		US, Canada & UK Market Size %																		US, Canada & UK Market Size $bn		21.5		22.5		23.7		24.9		25.4		25.98

																														2011		254.7		21.5

																														2012		290.8		22.5		14%		5%

																														2013		332.9		23.7		31%		10%

																														2014		415.8		24.9		63%		16%

																														2015		497.2		25.4		95%		18%

																														2016		558.2		26.0		119%		21%



Growth History*  - 4imprint v Market

                                

4imprint Group Revenue $m	

2012	2013	2014	2015	2016	290.8	332.9	415.791	497.2	558.22299999999996	US, Canada 	&	 UK Market Size $bn	

2012	2013	2014	2015	2016	22.5	23.7	24.9	25.4	25.98	







Revenue/Marketing $

Revenue/Marketing $ Spend	

2012	2013	2014	2015	2016	5.8343464740696156	6.0806896425766617	6.0097563090798722	5.9193294918805659	5.7723131650517567	





Growth History - 4imprint v Market                                

4imprint Group Revenue $m	

2012	2013	2014	2015	2016	290.8	332.9	415.791	497.2	558.22299999999996	US, Canada 	&	 UK Market Size $bn	

2012	2013	2014	2015	2016	22.5	23.7	24.9	25.4	25.98	

4imprint  US & Canada Revenue ($m)



Market size $bn





Growth history

4imprint Group Revenue $m	

254.7	290.8	332.9	415.791	497.2	558.22299999999996	2011	2012	2013	2014	2015	2016	US, Canada 	&	 UK Market Size $bn	

21.5	22.5	23.7	24.9	25.4	25.98	

test

US, Canada 	&	 UK Market Size $bn	

21.5	22.5	23.7	24.9	25.4	25.98	4imprint Group Revenue $m	

254.7	290.8	332.9	415.791	497.2	558.22299999999996	2011	2012	2013	2014	2015	2016	

5 Year accumulative growth % 

US, Canada 	&	 UK Market Size %	

4.6511627906976744E-2	0.10232558139534881	0.15813953488372087	0.18139534883720923	0.20837209302325582	2012	2013	2014	2015	2016	4imprint Group Revenue %	

0.14173537495092275	0.30702787593246955	0.63247349823321564	0.95210051040439736	1.1916882606988612	2012	2013	2014	2015	2016	

5 Year accumulative growth % 

4imprint Group Revenue %	

2012	2013	2014	2015	2016	0.14173537495092275	0.30702787593246955	0.63247349823321564	0.95210051040439736	1.1916882606988612	1	1	1	1	1	US, Canada 	&	 UK Market Size %	

2012	2013	2014	2015	2016	4.6511627906976744E-2	0.10232558139534881	0.15813953488372087	0.18139534883720923	0.20837209302325582	1	1	1	1	1	

Revenue/Marketing $



2020	2021	2022	2023	2024	2022	2023	5.6367029285153851	5.4568952562240138	8.1911056737475967	8.224102902545388	7.6372997711670472	8.8617924088408095	8.2958098811757353	







retention

								Customers acquired

		Year		Quarter		Customers acquired		% Retained 12 Months		% Retained 24 Months

		2000		1		7136		30.3%		37.1%

				2		8835		28.0%		34.9%

				3		7993		28.1%		35.1%

				4		6299		28.7%		35.5%

		2001		1		6888		32.5%		39.8%

				2		8496		30.0%		36.8%

				3		7813		31.1%		38.6%

				4		6192		29.7%		36.6%

		2002		1		6031		32.2%		39.9%

				2		7614		29.3%		36.8%

				3		6919		30.0%		37.3%

				4		5117		29.0%		36.4%

		2003		1		5514		31.6%		39.2%

				2		7072		30.6%		38.1%

				3		6237		31.3%		38.8%

				4		5412		30.5%		37.9%

		2004		1		5832		31.1%		39.3%

				2		8108		30.2%		38.0%

				3		7956		31.5%		39.5%

				4		7876		29.6%		37.3%

		2005		1		8370		32.7%		41.1%

				2		10695		30.8%		38.9%

				3		11248		32.0%		39.8%

				4		9245		29.9%		37.7%

		2006		1		12131		32.1%		40.3%

				2		14976		30.6%		38.6%

				3		15734		31.4%		39.3%

				4		14081		31.4%		39.0%

		2007		1		16643		33.0%		41.2%

				2		19894		31.0%		38.1%

				3		20951		31.4%		38.4%

				4		17008		30.4%		37.4%

		2008		1		19387		32.8%		40.1%

				2		25650		31.0%		38.8%

				3		24998		30.3%		38.2%

				4		19647		29.4%		37.8%

		2009		1		18557		32.2%		40.8%																																		For front of accounts - KPI

				2		24177		31.1%		39.8%

				3		23724		32.0%		40.4%

				4		19849		32.2%		40.9%

		2010		1		21971		33.8%		42.3%

				2		26170		31.6%		39.8%

				3		26570		32.6%		41.2%

				4		21577		31.9%		41.3%

		2011		1		26504		33.7%		42.3%

				2		31907		32.3%		40.5%

				3		33020		32.1%		40.6%

				4		25490		33.1%		41.6%

		2012		1		29300		33.7%		42.1%

				2		35506		33.7%		42.1%

				3		35288		34.0%		42.4%

				4		28410		34.8%		43.5%

		2013		1		30184		35.5%		44.4%

				2		37648		34.1%		42.5%

				3		38002		35.1%		43.4%

				4		33505		35.3%		43.3%

		2014		1		36508		36.1%		44.6%

				2		46166		34.5%		42.8%

				3		48228		34.7%		42.6%

				4		42803		35.0%		43.0%

		2015		1		44327		36.3%		44.2%

				2		54346		34.4%		42.3%

				3		56051		34.9%		42.8%

				4		50306		34.4%		42.6%

		2016		1		50418		35.8%		44.1%

				2		59135		34.0%		42.3%

				3		60097		34.6%		42.7%

				4		47257		35.0%		43.3%

		2017		1		51797		36.2%		44.4%

				2		61262		35.1%		43.2%

				3		63049		35.7%		43.6%

				4		50880		35.8%		43.8%

		2018		1		55082		37.3%		45.3%

				2		69842		35.9%		42.9%

				3		69746		36.1%		42.4%

				4		57328		36.5%		42.5%

		2019		1		60078		37.9%		42.4%

				2		73742		32.9%		38.0%

				3		75134		30.7%		37.1%

				4		62254		28.5%		36.3%

		2020		1		50466		25.2%		34.3%

				2		22746		35.7%		43.8%

				3		37408		37.4%		45.2%

				4		46169		36.6%		44.4%

		2021		1		39088		38.8%		46.3%

				2		64610		37.5%		44.8%

				3		77114		36.9%		44.5%

				4		59917		37.0%		44.6%

		2022		1		56957		40.1%		47.9%

				2		77524		38.7%		46.6%

				3		82111		38.8%

				4		65401		37.9%

		2023		1		66476		39.7%

				2		79463		37.7%

				3		79676

				4		61692

		2024		1		59569

				2		74280



Customers acquired	44327	54346	56051	50306	50418	59135	60097	47257	51797	61262	63049	50880	55082	69842	69746	57328	60078	73742	75134	62254	50466	22746	37408	46169	39088	64610	77114	59917	56957	77524	82111	65401	66476	79463	79676	61692	59569	74280	 % Retained 12 Months 	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	0.36327746068987299	0.34420196518603025	0.34916415407396834	0.34397487377251224	0.35786822166686499	0.34039063160564809	0.34629016423448755	0.35042427576866919	0.36216383188215534	0.35108223694949559	0.35665910640930071	0.35758647798742138	0.37344323009331543	0.35875261304086364	0.36050812949846583	0.36523164945576331	0.37862445487532875	0.32926961568712537	0.3069316155136157	0.28539531596363288	0.2517338406055562	0.35702980743867052	0.37379704875962361	0.36572158807858085	0.38820098239869011	0.37466336480420986	0.36880462691599453	0.36962798537977537	0.4008286953315659	0.38708013002425057	0.38771906321930072	0.37936728796195779	0.39698537818159935	0.37679171438279452	 % Retained 24 Months 	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	0.4421909896902565	0.42328782247083502	0.42823500026761341	0.42569474814137481	0.44148915070014677	0.42264310476029426	0.42659367356107625	0.43301521467719067	0.4437129563488233	0.43201331983937841	0.43599422671255689	0.43822720125786163	0.45294288515304454	0.42915437702242204	0.42389527714851033	0.42515001395478647	0.42413196178301543	0.37986493450136966	0.37107035430031676	0.36325376682622801	0.34310228668806719	0.43827486151411238	0.45247005988023953	0.44360934826398668	0.46349263200982399	0.44819687354898624	0.44474414503203052	0.4463507852529332	0.47922116684516392	0.46567514576131264	



Interim 5yr











																																				Old basis		SO charge		Revised

						Revenue ($m)		Underlying profit before tax ($m)		Underlying* EPS (cents)		Dividend per share (cents)																								Underlying profit before tax ($m)				Underlying profit before tax ($m)		SO charge per BB

				2016		270.2		14.12		36.74		16.32																						2014		9.77		-0.53		9.24		526

				2017		298.9		16.20		40.60		18.10																						2015		12.19		-0.14		12.05		140

				2018		348.3		16.30		46.03		20.80																						2016		14.33		-0.21		14.12		211

				2019		405.1		19.79		55.81		25.00																						2017		16.49		-0.29		16.20		292

		???		2020		265.8		0.25		0.73		0.00																						2018		16.62		-0.32		16.30		314



				2018		738.4		45.59		129.77		70.00

				2019		860.8		54.68		154.41		84.00





Revenue ($m)	

2016	2017	2018	2019	2020	2018	2019	270.2	298.89999999999998	348.33	405.06	265.8	738.4	860.8	

Underlying*† profit before tax ($m)

Underlying profit before tax ($m)	

2016	2017	2018	2019	2020	2018	2019	14.12	16.2	16.299999999999997	19.79	0.25	45.59	54.68	

Underlying*†  EPS (cents)

Underlying* EPS (cents)	

2016	2017	2018	2019	2020	2018	2019	36.74	40.6	46.03	55.81	0.73	129.77000000000001	154.41	

Ordinary dividend per share (cents)

Dividend per share (cents)	

2016	2017	2018	2019	2020	2018	2019	16.32	18.100000000000001	20.8	25	0	70	84	




Balance Sheet

H1 2024 H1 2023 FY 2023

$m $m $m

Fixed assets 46.4 31.6 35.2
Right-of-use assets 11.0 12.3 11.4
Goodwill 1.0 1.0 1.0
Deferred tax assets 3.9 3.0 3.8
Retirement benefit asset - 0.1 -
62.3 48.0 51.4

Inventories 20.4 18.3 13.6
Receivables 74.7 81.4 68.4
Payables (116.3) (115.8) (89.9)
(21.2) (16.1) (7.9)

Current tax (1.6) (0.5) 0.4
Deferred tax liabilities (1.2) (0.4) (1.6)
Cash and bank deposits 121.5 74.5 104.5
Lease liabilities (12.0) (13.0) (12.3)
106.7 60.6 91.0

Net assets 147.8 92.5 134.5

4imprint®-:

Fixed asset additions include:

o

o

o

DC expansion - ~160,000 sq. ft.

Expanded solar array

Additional DTG, embroidery and screen-print
equipment

Right-of-use assets/liabilities relate to building
leases:

o

o

Oshkosh/London offices
Appleton screen print facility

Pension (retirement benefit asset)

o

o

o

Buy-in completed in June 2023

Substantially all remaining pension benefits
insured

Eliminates inflation, interest rate and
longevity risks

Plan to move from buy-in to buy-out in 2025

Working capital

o

o

Core net negative balance
Clean and well managed

Financial strength

o

o

Cash and bank deposits $121.5m; no debt
Use of cash under regular review by the
Board
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Income



								H1 2024		H1 2023				FY 2023

								$m		$m				$m

						Revenue		667.5		635.5		5%		1,326.5								105%



						Gross profit		214.0		193.3		11%		401.9

						Gross profit margin		32.1%		30.4%				30.3%



						Marketing costs		(87.4)		(77.3)		13%		(159.9)

						Selling costs		(24.7)		(22.7)		9%		(47.2)

						Admin & central costs		(31.0)		(28.5)		9%		(56.8)

						Share option related charges		(0.9)		(0.5)		80%		(1.1)

						DB pension admin costs		(0.1)		(0.5)		-80%		(0.7)																								2.85



						Operating profit		69.9		63.8		10%		136.2								110%																22.8



						Operating margin		10.5%		10.0%				10.3%



						Interest		3.1		2.1				4.3

						Pension finance income		-		0.1				0.2



						Profit before tax		73.0		66.0		11%		140.7								111%



						Tax		(18.3)		(16.5)				(34.5)



						Profit after tax		54.7		49.5		11%		106.2



						Basic EPS		194.3c		176.2c		10%		377.9c





								118.9		9.12		1,204%		80.46





Bal Sh



						H1 2024		H1 2023		FY 2023

						$m		$m		$m



				Fixed assets		46.4		31.6		35.2								32.6

				Right-of-use assets		11.0		12.3		11.4

				Goodwill		1.0		1.0		1.0

				Deferred tax assets		3.9		3.0		3.8

				Retirement benefit asset		-		0.1		-



						62.3		48.0		51.4



				Inventories		20.4		18.3		13.6		(5)		(1,181)

				Receivables		74.7		81.4		68.4		(13)		(6,337)

				Payables		(116.3)		(115.8)		(89.9)		26		7,069



						(21.2)		(16.1)		(7.9)		8		(449)



				Current tax		(1.6)		(0.5)		0.4

				Deferred tax liabilities		(1.2)		(0.4)		(1.6)

				Cash and bank deposits		121.5		74.5		104.5

				Lease liabilities		(12.0)		(13.0)		(12.3)



						106.7		60.6		91.0





				Net assets		147.8		92.5		134.5				42



				WC % of revenue		-1%

				208		225		108%

				475		553		116%

				683		778		114%











Cashflow



						H1 2024		H1 2023		FY 2023

						$m		$m		$m



				At start of period		104.5		86.8		86.8



				Operating profit		69.9		63.8		136.2

				Share option non-cash charges		0.9		0.5		1.1

				Pension admin costs paid by the Plan		-		0.5		0.5

				Depreciation and amortisation		2.3		2.3		4.7

				Lease depreciation		0.8		0.8		1.7										86.8

				Change in working capital		13.3		32.8		29.2										74.5

				Capital expenditure		(13.4)		(3.5)		(9.7)										12.3



				Underlying operating cash flow		73.8		97.2		163.7



				Contributions to defined benefit pension		-		(2.1)		(6.5)

				Interest		2.9		2.1		3.9

				Tax 		(15.8)		(16.5)		(33.8)

				Own share transactions		(0.6)		(0.4)		1.4

				Capital element of lease payments		(0.7)		(0.7)		(1.4)

				Exchange and other		(0.5)		1.1		1.2



				Free cash flow		59.1		80.7		128.5



				Dividends to Shareholders		(42.1)		(93.0)		(110.8)



				Net cash inflow/(outflow) in the period		17.0		(12.3)		17.7

				At end of period		121.5		74.5		104.5



								0.0

																(28,819)

						Base		Fall		Rise		Input

				Dec-18						0.07		18.3

				Underlying operating profit		0.07		0		0.07		0.07

				Change in working capital		0.14		0		0.01		0.01

				Capital expenditure		ERROR:#REF!		ERROR:#REF!		ERROR:#REF!		ERROR:#REF!

				Contributions to defined benefit pension		ERROR:#REF!		ERROR:#VALUE!		ERROR:#VALUE!		ERROR:#VALUE!

				Tax and interest		ERROR:#REF!		0		0		0

				Exchange and other		ERROR:#REF!		0		0		0

				Dividends to shareholders		ERROR:#REF!		0.04		0		-0.04

				31/06/2019						0.07		0.07





orders

				Orders		Existing		New

				2020		344		126

				2021		435		181

				2022		638		248

				2023		775		272

				2024		835		250		1,085		8%		-8%		ERROR:#DIV/0!		23%



				2022		1,341		519

				2023		1,561		529

												1.08		0.92

								1.09

						249888		835334



No. of orders received ('000)

Existing	

2020	2021	2022	2023	2024	2022	2023	344	435	638	775	835	1341	1561	New	

2020	2021	2022	2023	2024	2022	2023	126	181	248	272	250	519	529	





Effective mkt HY

																																																		Revenue per Mktg $

																																																										HALF YEAR										FY		FY

																												Revenue per Mktg $																												2020		2021		2022		2023		2024				2022		2023						Check!!

																																																				Revenue				265.8		326.8		515.5		635.5		667.5				1,140.3		1,326.5

																																		2011		2012		2013		2014		2015		2016

				2011		2012		2013		2014		2015		2016																Revenue				254.8		290.8		332.9		415.8		497.2		558.2								Return

		4imprint Group Revenue $m		254.700		290.800		332.900		415.791		497.200		558.223

		US, Canada & UK Market Size $bn		$   21.50		$   22.50		$   23.70		$   24.90		$   25.40		$   25.98																Return																						Operating margin %



																														Operating margin %																						Marketing Spend				47.157		59.889		62.939		77.277		87.4				128.676		159.9

																														Marketing Spend				42.265		49.845		54.753		69.186		83.996		96.703								Revenue/Marketing $ Spend				5.64		5.46		8.19		8.22		7.64				8.86		8.30

																														Revenue/Marketing $ Spend				6.03		5.83		6.08		6.01		5.92		5.77

																																																										2011		2012		2013		2014		2015		2016

																																																								4imprint Group Revenue $m		254.7		290.8		332.9		415.791		497.2		558.223

																																																								US, Canada & UK Market Size $bn		21.5		22.5		23.7		24.9		25.4		25.98

																																4imprint Group Revenue $m		US, Canada & UK Market Size $bn		4imprint Group Revenue %		US, Canada & UK Market Size %																		US, Canada & UK Market Size $bn		21.5		22.5		23.7		24.9		25.4		25.98

																														2011		254.7		21.5

																														2012		290.8		22.5		14%		5%

																														2013		332.9		23.7		31%		10%

																														2014		415.8		24.9		63%		16%

																														2015		497.2		25.4		95%		18%

																														2016		558.2		26.0		119%		21%



Growth History*  - 4imprint v Market

                                

4imprint Group Revenue $m	

2012	2013	2014	2015	2016	290.8	332.9	415.791	497.2	558.22299999999996	US, Canada 	&	 UK Market Size $bn	

2012	2013	2014	2015	2016	22.5	23.7	24.9	25.4	25.98	







Revenue/Marketing $

Revenue/Marketing $ Spend	

2012	2013	2014	2015	2016	5.8343464740696156	6.0806896425766617	6.0097563090798722	5.9193294918805659	5.7723131650517567	





Growth History - 4imprint v Market                                

4imprint Group Revenue $m	

2012	2013	2014	2015	2016	290.8	332.9	415.791	497.2	558.22299999999996	US, Canada 	&	 UK Market Size $bn	

2012	2013	2014	2015	2016	22.5	23.7	24.9	25.4	25.98	

4imprint  US & Canada Revenue ($m)



Market size $bn





Growth history

4imprint Group Revenue $m	

254.7	290.8	332.9	415.791	497.2	558.22299999999996	2011	2012	2013	2014	2015	2016	US, Canada 	&	 UK Market Size $bn	

21.5	22.5	23.7	24.9	25.4	25.98	

test

US, Canada 	&	 UK Market Size $bn	

21.5	22.5	23.7	24.9	25.4	25.98	4imprint Group Revenue $m	

254.7	290.8	332.9	415.791	497.2	558.22299999999996	2011	2012	2013	2014	2015	2016	

5 Year accumulative growth % 

US, Canada 	&	 UK Market Size %	

4.6511627906976744E-2	0.10232558139534881	0.15813953488372087	0.18139534883720923	0.20837209302325582	2012	2013	2014	2015	2016	4imprint Group Revenue %	

0.14173537495092275	0.30702787593246955	0.63247349823321564	0.95210051040439736	1.1916882606988612	2012	2013	2014	2015	2016	

5 Year accumulative growth % 

4imprint Group Revenue %	

2012	2013	2014	2015	2016	0.14173537495092275	0.30702787593246955	0.63247349823321564	0.95210051040439736	1.1916882606988612	1	1	1	1	1	US, Canada 	&	 UK Market Size %	

2012	2013	2014	2015	2016	4.6511627906976744E-2	0.10232558139534881	0.15813953488372087	0.18139534883720923	0.20837209302325582	1	1	1	1	1	

Revenue per marketing dollar



2020	2021	2022	2023	2024	2022	2023	5.6367029285153851	5.4568952562240138	8.1911056737475967	8.224102902545388	7.6372997711670472	8.8617924088408095	8.2958098811757353	







retention

								Customers acquired

		Year		Quarter		Customers acquired		% Retained 12 Months		% Retained 24 Months

		2000		1		7136		30.3%		37.1%

				2		8835		28.0%		34.9%

				3		7993		28.1%		35.1%

				4		6299		28.7%		35.5%

		2001		1		6888		32.5%		39.8%

				2		8496		30.0%		36.8%

				3		7813		31.1%		38.6%

				4		6192		29.7%		36.6%

		2002		1		6031		32.2%		39.9%

				2		7614		29.3%		36.8%

				3		6919		30.0%		37.3%

				4		5117		29.0%		36.4%

		2003		1		5514		31.6%		39.2%

				2		7072		30.6%		38.1%

				3		6237		31.3%		38.8%

				4		5412		30.5%		37.9%

		2004		1		5832		31.1%		39.3%

				2		8108		30.2%		38.0%

				3		7956		31.5%		39.5%

				4		7876		29.6%		37.3%

		2005		1		8370		32.7%		41.1%

				2		10695		30.8%		38.9%

				3		11248		32.0%		39.8%

				4		9245		29.9%		37.7%

		2006		1		12131		32.1%		40.3%

				2		14976		30.6%		38.6%

				3		15734		31.4%		39.3%

				4		14081		31.4%		39.0%

		2007		1		16643		33.0%		41.2%

				2		19894		31.0%		38.1%

				3		20951		31.4%		38.4%

				4		17008		30.4%		37.4%

		2008		1		19387		32.8%		40.1%

				2		25650		31.0%		38.8%

				3		24998		30.3%		38.2%

				4		19647		29.4%		37.8%

		2009		1		18557		32.2%		40.8%																																		For front of accounts - KPI

				2		24177		31.1%		39.8%

				3		23724		32.0%		40.4%

				4		19849		32.2%		40.9%

		2010		1		21971		33.8%		42.3%

				2		26170		31.6%		39.8%

				3		26570		32.6%		41.2%

				4		21577		31.9%		41.3%

		2011		1		26504		33.7%		42.3%

				2		31907		32.3%		40.5%

				3		33020		32.1%		40.6%

				4		25490		33.1%		41.6%

		2012		1		29300		33.7%		42.1%

				2		35506		33.7%		42.1%

				3		35288		34.0%		42.4%

				4		28410		34.8%		43.5%

		2013		1		30184		35.5%		44.4%

				2		37648		34.1%		42.5%

				3		38002		35.1%		43.4%

				4		33505		35.3%		43.3%

		2014		1		36508		36.1%		44.6%

				2		46166		34.5%		42.8%

				3		48228		34.7%		42.6%

				4		42803		35.0%		43.0%

		2015		1		44327		36.3%		44.2%

				2		54346		34.4%		42.3%

				3		56051		34.9%		42.8%

				4		50306		34.4%		42.6%

		2016		1		50418		35.8%		44.1%

				2		59135		34.0%		42.3%

				3		60097		34.6%		42.7%

				4		47257		35.0%		43.3%

		2017		1		51797		36.2%		44.4%

				2		61262		35.1%		43.2%

				3		63049		35.7%		43.6%

				4		50880		35.8%		43.8%

		2018		1		55082		37.3%		45.3%

				2		69842		35.9%		42.9%

				3		69746		36.1%		42.4%

				4		57328		36.5%		42.5%

		2019		1		60078		37.9%		42.4%

				2		73742		32.9%		38.0%

				3		75134		30.7%		37.1%

				4		62254		28.5%		36.3%

		2020		1		50466		25.2%		34.3%

				2		22746		35.7%		43.8%

				3		37408		37.4%		45.2%

				4		46169		36.6%		44.4%

		2021		1		39088		38.8%		46.3%

				2		64610		37.5%		44.8%

				3		77114		36.9%		44.5%

				4		59917		37.0%		44.6%

		2022		1		56957		40.1%		47.9%

				2		77524		38.7%		46.6%

				3		82111		38.8%

				4		65401		37.9%

		2023		1		66476		39.7%

				2		79463		37.7%

				3		79676

				4		61692

		2024		1		59569

				2		74280



Customers acquired	44327	54346	56051	50306	50418	59135	60097	47257	51797	61262	63049	50880	55082	69842	69746	57328	60078	73742	75134	62254	50466	22746	37408	46169	39088	64610	77114	59917	56957	77524	82111	65401	66476	79463	79676	61692	59569	74280	 % Retained 12 Months 	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	0.36327746068987299	0.34420196518603025	0.34916415407396834	0.34397487377251224	0.35786822166686499	0.34039063160564809	0.34629016423448755	0.35042427576866919	0.36216383188215534	0.35108223694949559	0.35665910640930071	0.35758647798742138	0.37344323009331543	0.35875261304086364	0.36050812949846583	0.36523164945576331	0.37862445487532875	0.32926961568712537	0.3069316155136157	0.28539531596363288	0.2517338406055562	0.35702980743867052	0.37379704875962361	0.36572158807858085	0.38820098239869011	0.37466336480420986	0.36880462691599453	0.36962798537977537	0.4008286953315659	0.38708013002425057	0.38771906321930072	0.37936728796195779	0.39698537818159935	0.37679171438279452	 % Retained 24 Months 	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	0.4421909896902565	0.42328782247083502	0.42823500026761341	0.42569474814137481	0.44148915070014677	0.42264310476029426	0.42659367356107625	0.43301521467719067	0.4437129563488233	0.43201331983937841	0.43599422671255689	0.43822720125786163	0.45294288515304454	0.42915437702242204	0.42389527714851033	0.42515001395478647	0.42413196178301543	0.37986493450136966	0.37107035430031676	0.36325376682622801	0.34310228668806719	0.43827486151411238	0.45247005988023953	0.44360934826398668	0.46349263200982399	0.44819687354898624	0.44474414503203052	0.4463507852529332	0.47922116684516392	0.46567514576131264	



Interim 5yr











																																				Old basis		SO charge		Revised

						Revenue ($m)		Underlying profit before tax ($m)		Underlying* EPS (cents)		Dividend per share (cents)																								Underlying profit before tax ($m)				Underlying profit before tax ($m)		SO charge per BB

				2016		270.2		14.12		36.74		16.32																						2014		9.77		-0.53		9.24		526

				2017		298.9		16.20		40.60		18.10																						2015		12.19		-0.14		12.05		140

				2018		348.3		16.30		46.03		20.80																						2016		14.33		-0.21		14.12		211

				2019		405.1		19.79		55.81		25.00																						2017		16.49		-0.29		16.20		292

		???		2020		265.8		0.25		0.73		0.00																						2018		16.62		-0.32		16.30		314



				2018		738.4		45.59		129.77		70.00

				2019		860.8		54.68		154.41		84.00





Revenue ($m)	

2016	2017	2018	2019	2020	2018	2019	270.2	298.89999999999998	348.33	405.06	265.8	738.4	860.8	

Underlying*† profit before tax ($m)

Underlying profit before tax ($m)	

2016	2017	2018	2019	2020	2018	2019	14.12	16.2	16.299999999999997	19.79	0.25	45.59	54.68	

Underlying*†  EPS (cents)

Underlying* EPS (cents)	

2016	2017	2018	2019	2020	2018	2019	36.74	40.6	46.03	55.81	0.73	129.77000000000001	154.41	

Ordinary dividend per share (cents)

Dividend per share (cents)	

2016	2017	2018	2019	2020	2018	2019	16.32	18.100000000000001	20.8	25	0	70	84	




Cash Flow

H1 2024 H1 2023 FY 2023
$m $m $m
At start of period 104.5 86.8 86.8
Operating profit 69.9 63.8 136.2
Share option non-cash charges 0.9 0.5 1.1
Pension admin costs paid by the Plan - 0.5 0.5
Depreciation and amortisation 2.3 2.3 4.7
Lease depreciation 0.8 0.8 1.7
Change in working capital 13.3 32.8 29.2
Capital expenditure (13.4) (3.5) (9.7)
Underlying operating cash flow 73.8 97.2 163.7
Contributions to defined benefit pension - (2.1) (6.5)
Interest 29 2.1 3.9
Tax (15.8) (16.5) (33.8)
Own share transactions (0.6) (0.4) 1.4
Capital element of lease payments (0.7) (0.7) (1.4)
Exchange and other (0.5) 1.1 1.2
Free cash flow 59.1 80.7 128.5
Dividends to Shareholders (42.1) (93.0) (110.8)
Net_cash inflow/(outflow) in the 17.0 (12.3) 177
period
At end of period 121.5 74.5 104.5

4imprint°-:

Cash generative business model

o Increasing operating profit

o Efficient working capital profile

o Cash conversionin H1 2024 of 106%

Capex in H1 2024 includes:

o DC expansion stage payments: $10.8m
o Addition to solay array: $1.0m

o DTG equipment: $1.0m

Pension buy-in:

o No more deficit reduction contributions
(previously $3-4m per year)

o Minimal administration expenses up to point
of buy-out

Tax payments rising in line with profitability

Dividends

o Interim and Final regular dividends
increasing in line with capital allocation and
balance sheet funding guidelines

o $42.1m cash dividends paid in H1 2024

Half Year Results 2024 6



Income



								H1 2024		H1 2023				FY 2023

								$m		$m				$m

						Revenue		667.5		635.5		5%		1,326.5								105%



						Gross profit		214.0		193.3		11%		401.9

						Gross profit margin		32.1%		30.4%				30.3%



						Marketing costs		(87.4)		(77.3)		13%		(159.9)

						Selling costs		(24.7)		(22.7)		9%		(47.2)

						Admin & central costs		(31.0)		(28.5)		9%		(56.8)

						Share option related charges		(0.9)		(0.5)		80%		(1.1)

						DB pension admin costs		(0.1)		(0.5)		-80%		(0.7)																								2.85



						Operating profit		69.9		63.8		10%		136.2								110%																22.8



						Operating margin		10.5%		10.0%				10.3%



						Interest		3.1		2.1				4.3

						Pension finance income		-		0.1				0.2



						Profit before tax		73.0		66.0		11%		140.7								111%



						Tax		(18.3)		(16.5)				(34.5)



						Profit after tax		54.7		49.5		11%		106.2



						Basic EPS		194.3c		176.2c		10%		377.9c





								118.9		9.12		1,204%		80.46





Bal Sh



						H1 2024		H1 2023		FY 2023

						$m		$m		$m



				Fixed assets		46.4		31.6		35.2								32.6

				Right-of-use assets		11.0		12.3		11.4

				Goodwill		1.0		1.0		1.0

				Deferred tax assets		3.9		3.0		3.8

				Retirement benefit asset		-		0.1		-



						62.3		48.0		51.4



				Inventories		20.4		18.3		13.6		(5)		(1,181)

				Receivables		74.7		81.4		68.4		(13)		(6,337)

				Payables		(116.3)		(115.8)		(89.9)		26		7,069



						(21.2)		(16.1)		(7.9)		8		(449)



				Current tax		(1.6)		(0.5)		0.4

				Deferred tax liabilities		(1.2)		(0.4)		(1.6)

				Cash and bank deposits		121.5		74.5		104.5

				Lease liabilities		(12.0)		(13.0)		(12.3)



						106.7		60.6		91.0





				Net assets		147.8		92.5		134.5				42



				WC % of revenue		-1%

				208		225		108%

				475		553		116%

				683		778		114%











Cashflow



						H1 2024		H1 2023		FY 2023

						$m		$m		$m



				At start of period		104.5		86.8		86.8



				Operating profit		69.9		63.8		136.2

				Share option non-cash charges		0.9		0.5		1.1

				Pension admin costs paid by the Plan		-		0.5		0.5

				Depreciation and amortisation		2.3		2.3		4.7

				Lease depreciation		0.8		0.8		1.7										86.8

				Change in working capital		13.3		32.8		29.2										74.5

				Capital expenditure		(13.4)		(3.5)		(9.7)										12.3



				Underlying operating cash flow		73.8		97.2		163.7



				Contributions to defined benefit pension		-		(2.1)		(6.5)

				Interest		2.9		2.1		3.9

				Tax 		(15.8)		(16.5)		(33.8)

				Own share transactions		(0.6)		(0.4)		1.4

				Capital element of lease payments		(0.7)		(0.7)		(1.4)

				Exchange and other		(0.5)		1.1		1.2



				Free cash flow		59.1		80.7		128.5



				Dividends to Shareholders		(42.1)		(93.0)		(110.8)



				Net cash inflow/(outflow) in the period		17.0		(12.3)		17.7

				At end of period		121.5		74.5		104.5



								0.0

																(28,819)

						Base		Fall		Rise		Input

				Dec-18						0.07		18.3

				Underlying operating profit		0.07		0		0.07		0.07

				Change in working capital		0.14		0		0.01		0.01

				Capital expenditure		ERROR:#REF!		ERROR:#REF!		ERROR:#REF!		ERROR:#REF!

				Contributions to defined benefit pension		ERROR:#REF!		ERROR:#VALUE!		ERROR:#VALUE!		ERROR:#VALUE!

				Tax and interest		ERROR:#REF!		0		0		0

				Exchange and other		ERROR:#REF!		0		0		0

				Dividends to shareholders		ERROR:#REF!		0.04		0		-0.04

				31/06/2019						0.07		0.07





orders

				Orders		Existing		New

				2020		344		126

				2021		435		181

				2022		638		248

				2023		775		272

				2024		835		250		1,085		8%		-8%		ERROR:#DIV/0!		23%



				2022		1,341		519

				2023		1,561		529

												1.08		0.92

								1.09

						249888		835334



No. of orders received ('000)

Existing	

2020	2021	2022	2023	2024	2022	2023	344	435	638	775	835	1341	1561	New	

2020	2021	2022	2023	2024	2022	2023	126	181	248	272	250	519	529	





Effective mkt HY

																																																		Revenue per Mktg $

																																																										HALF YEAR										FY		FY

																												Revenue per Mktg $																												2020		2021		2022		2023		2024				2022		2023						Check!!

																																																				Revenue				265.8		326.8		515.5		635.5		667.5				1,140.3		1,326.5

																																		2011		2012		2013		2014		2015		2016

				2011		2012		2013		2014		2015		2016																Revenue				254.8		290.8		332.9		415.8		497.2		558.2								Return

		4imprint Group Revenue $m		254.700		290.800		332.900		415.791		497.200		558.223

		US, Canada & UK Market Size $bn		$   21.50		$   22.50		$   23.70		$   24.90		$   25.40		$   25.98																Return																						Operating margin %



																														Operating margin %																						Marketing Spend				47.157		59.889		62.939		77.277		87.4				128.676		159.9

																														Marketing Spend				42.265		49.845		54.753		69.186		83.996		96.703								Revenue/Marketing $ Spend				5.64		5.46		8.19		8.22		7.64				8.86		8.30

																														Revenue/Marketing $ Spend				6.03		5.83		6.08		6.01		5.92		5.77

																																																										2011		2012		2013		2014		2015		2016

																																																								4imprint Group Revenue $m		254.7		290.8		332.9		415.791		497.2		558.223

																																																								US, Canada & UK Market Size $bn		21.5		22.5		23.7		24.9		25.4		25.98

																																4imprint Group Revenue $m		US, Canada & UK Market Size $bn		4imprint Group Revenue %		US, Canada & UK Market Size %																		US, Canada & UK Market Size $bn		21.5		22.5		23.7		24.9		25.4		25.98

																														2011		254.7		21.5

																														2012		290.8		22.5		14%		5%

																														2013		332.9		23.7		31%		10%

																														2014		415.8		24.9		63%		16%

																														2015		497.2		25.4		95%		18%

																														2016		558.2		26.0		119%		21%



Growth History*  - 4imprint v Market

                                

4imprint Group Revenue $m	

2012	2013	2014	2015	2016	290.8	332.9	415.791	497.2	558.22299999999996	US, Canada 	&	 UK Market Size $bn	

2012	2013	2014	2015	2016	22.5	23.7	24.9	25.4	25.98	







Revenue/Marketing $

Revenue/Marketing $ Spend	

2012	2013	2014	2015	2016	5.8343464740696156	6.0806896425766617	6.0097563090798722	5.9193294918805659	5.7723131650517567	





Growth History - 4imprint v Market                                

4imprint Group Revenue $m	

2012	2013	2014	2015	2016	290.8	332.9	415.791	497.2	558.22299999999996	US, Canada 	&	 UK Market Size $bn	

2012	2013	2014	2015	2016	22.5	23.7	24.9	25.4	25.98	

4imprint  US & Canada Revenue ($m)



Market size $bn





Growth history

4imprint Group Revenue $m	

254.7	290.8	332.9	415.791	497.2	558.22299999999996	2011	2012	2013	2014	2015	2016	US, Canada 	&	 UK Market Size $bn	

21.5	22.5	23.7	24.9	25.4	25.98	

test

US, Canada 	&	 UK Market Size $bn	

21.5	22.5	23.7	24.9	25.4	25.98	4imprint Group Revenue $m	

254.7	290.8	332.9	415.791	497.2	558.22299999999996	2011	2012	2013	2014	2015	2016	

5 Year accumulative growth % 

US, Canada 	&	 UK Market Size %	

4.6511627906976744E-2	0.10232558139534881	0.15813953488372087	0.18139534883720923	0.20837209302325582	2012	2013	2014	2015	2016	4imprint Group Revenue %	

0.14173537495092275	0.30702787593246955	0.63247349823321564	0.95210051040439736	1.1916882606988612	2012	2013	2014	2015	2016	

5 Year accumulative growth % 

4imprint Group Revenue %	

2012	2013	2014	2015	2016	0.14173537495092275	0.30702787593246955	0.63247349823321564	0.95210051040439736	1.1916882606988612	1	1	1	1	1	US, Canada 	&	 UK Market Size %	

2012	2013	2014	2015	2016	4.6511627906976744E-2	0.10232558139534881	0.15813953488372087	0.18139534883720923	0.20837209302325582	1	1	1	1	1	

Revenue per marketing dollar



2020	2021	2022	2023	2024	2022	2023	5.6367029285153851	5.4568952562240138	8.1911056737475967	8.224102902545388	7.6372997711670472	8.8617924088408095	8.2958098811757353	







retention

								Customers acquired

		Year		Quarter		Customers acquired		% Retained 12 Months		% Retained 24 Months

		2000		1		7136		30.3%		37.1%

				2		8835		28.0%		34.9%

				3		7993		28.1%		35.1%

				4		6299		28.7%		35.5%

		2001		1		6888		32.5%		39.8%

				2		8496		30.0%		36.8%

				3		7813		31.1%		38.6%

				4		6192		29.7%		36.6%

		2002		1		6031		32.2%		39.9%

				2		7614		29.3%		36.8%

				3		6919		30.0%		37.3%

				4		5117		29.0%		36.4%

		2003		1		5514		31.6%		39.2%

				2		7072		30.6%		38.1%

				3		6237		31.3%		38.8%

				4		5412		30.5%		37.9%

		2004		1		5832		31.1%		39.3%

				2		8108		30.2%		38.0%

				3		7956		31.5%		39.5%

				4		7876		29.6%		37.3%

		2005		1		8370		32.7%		41.1%

				2		10695		30.8%		38.9%

				3		11248		32.0%		39.8%

				4		9245		29.9%		37.7%

		2006		1		12131		32.1%		40.3%

				2		14976		30.6%		38.6%

				3		15734		31.4%		39.3%

				4		14081		31.4%		39.0%

		2007		1		16643		33.0%		41.2%

				2		19894		31.0%		38.1%

				3		20951		31.4%		38.4%

				4		17008		30.4%		37.4%

		2008		1		19387		32.8%		40.1%

				2		25650		31.0%		38.8%

				3		24998		30.3%		38.2%

				4		19647		29.4%		37.8%

		2009		1		18557		32.2%		40.8%																																		For front of accounts - KPI

				2		24177		31.1%		39.8%

				3		23724		32.0%		40.4%

				4		19849		32.2%		40.9%

		2010		1		21971		33.8%		42.3%

				2		26170		31.6%		39.8%

				3		26570		32.6%		41.2%

				4		21577		31.9%		41.3%

		2011		1		26504		33.7%		42.3%

				2		31907		32.3%		40.5%

				3		33020		32.1%		40.6%

				4		25490		33.1%		41.6%

		2012		1		29300		33.7%		42.1%

				2		35506		33.7%		42.1%

				3		35288		34.0%		42.4%

				4		28410		34.8%		43.5%

		2013		1		30184		35.5%		44.4%

				2		37648		34.1%		42.5%

				3		38002		35.1%		43.4%

				4		33505		35.3%		43.3%

		2014		1		36508		36.1%		44.6%

				2		46166		34.5%		42.8%

				3		48228		34.7%		42.6%

				4		42803		35.0%		43.0%

		2015		1		44327		36.3%		44.2%

				2		54346		34.4%		42.3%

				3		56051		34.9%		42.8%

				4		50306		34.4%		42.6%

		2016		1		50418		35.8%		44.1%

				2		59135		34.0%		42.3%

				3		60097		34.6%		42.7%

				4		47257		35.0%		43.3%

		2017		1		51797		36.2%		44.4%

				2		61262		35.1%		43.2%

				3		63049		35.7%		43.6%

				4		50880		35.8%		43.8%

		2018		1		55082		37.3%		45.3%

				2		69842		35.9%		42.9%

				3		69746		36.1%		42.4%

				4		57328		36.5%		42.5%

		2019		1		60078		37.9%		42.4%

				2		73742		32.9%		38.0%

				3		75134		30.7%		37.1%

				4		62254		28.5%		36.3%

		2020		1		50466		25.2%		34.3%

				2		22746		35.7%		43.8%

				3		37408		37.4%		45.2%

				4		46169		36.6%		44.4%

		2021		1		39088		38.8%		46.3%

				2		64610		37.5%		44.8%

				3		77114		36.9%		44.5%

				4		59917		37.0%		44.6%

		2022		1		56957		40.1%		47.9%

				2		77524		38.7%		46.6%

				3		82111		38.8%

				4		65401		37.9%

		2023		1		66476		39.7%

				2		79463		37.7%

				3		79676

				4		61692

		2024		1		59569

				2		74280



Customers acquired	44327	54346	56051	50306	50418	59135	60097	47257	51797	61262	63049	50880	55082	69842	69746	57328	60078	73742	75134	62254	50466	22746	37408	46169	39088	64610	77114	59917	56957	77524	82111	65401	66476	79463	79676	61692	59569	74280	 % Retained 12 Months 	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	0.36327746068987299	0.34420196518603025	0.34916415407396834	0.34397487377251224	0.35786822166686499	0.34039063160564809	0.34629016423448755	0.35042427576866919	0.36216383188215534	0.35108223694949559	0.35665910640930071	0.35758647798742138	0.37344323009331543	0.35875261304086364	0.36050812949846583	0.36523164945576331	0.37862445487532875	0.32926961568712537	0.3069316155136157	0.28539531596363288	0.2517338406055562	0.35702980743867052	0.37379704875962361	0.36572158807858085	0.38820098239869011	0.37466336480420986	0.36880462691599453	0.36962798537977537	0.4008286953315659	0.38708013002425057	0.38771906321930072	0.37936728796195779	0.39698537818159935	0.37679171438279452	 % Retained 24 Months 	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	3	4	1	2	2015	2016	2017	2018	2019	2020	2021	2022	2023	2024	0.4421909896902565	0.42328782247083502	0.42823500026761341	0.42569474814137481	0.44148915070014677	0.42264310476029426	0.42659367356107625	0.43301521467719067	0.4437129563488233	0.43201331983937841	0.43599422671255689	0.43822720125786163	0.45294288515304454	0.42915437702242204	0.42389527714851033	0.42515001395478647	0.42413196178301543	0.37986493450136966	0.37107035430031676	0.36325376682622801	0.34310228668806719	0.43827486151411238	0.45247005988023953	0.44360934826398668	0.46349263200982399	0.44819687354898624	0.44474414503203052	0.4463507852529332	0.47922116684516392	0.46567514576131264	



Interim 5yr











																																				Old basis		SO charge		Revised

						Revenue ($m)		Underlying profit before tax ($m)		Underlying* EPS (cents)		Dividend per share (cents)																								Underlying profit before tax ($m)				Underlying profit before tax ($m)		SO charge per BB

				2016		270.2		14.12		36.74		16.32																						2014		9.77		-0.53		9.24		526

				2017		298.9		16.20		40.60		18.10																						2015		12.19		-0.14		12.05		140

				2018		348.3		16.30		46.03		20.80																						2016		14.33		-0.21		14.12		211

				2019		405.1		19.79		55.81		25.00																						2017		16.49		-0.29		16.20		292

		???		2020		265.8		0.25		0.73		0.00																						2018		16.62		-0.32		16.30		314



				2018		738.4		45.59		129.77		70.00

				2019		860.8		54.68		154.41		84.00





Revenue ($m)	

2016	2017	2018	2019	2020	2018	2019	270.2	298.89999999999998	348.33	405.06	265.8	738.4	860.8	

Underlying*† profit before tax ($m)

Underlying profit before tax ($m)	

2016	2017	2018	2019	2020	2018	2019	14.12	16.2	16.299999999999997	19.79	0.25	45.59	54.68	

Underlying*†  EPS (cents)

Underlying* EPS (cents)	

2016	2017	2018	2019	2020	2018	2019	36.74	40.6	46.03	55.81	0.73	129.77000000000001	154.41	

Ordinary dividend per share (cents)

Dividend per share (cents)	

2016	2017	2018	2019	2020	2018	2019	16.32	18.100000000000001	20.8	25	0	70	84	




Operational
Review

4imprint“-:



Market

ASI Industry Sales North America 2004 - 2023 $bn
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4imprint°-:

Industry revenue in H1 2024 essentially
flat vs H1 2023; $910m below H1 2019

4imprint's share of total marketin H1
2024 6.3% vs. 6.0% in 2023 and 3.4% in
2019

Potential for industry growth to return
later in H2 2024 as 2023 comparatives
soften; although some volatility may
remain due to macro-economic and US
election news cycle

More than 1 million orders received in
H1 2024, 4% above H1 2023

Average order value +2% vs H1 2023

145,000 new customers acquired in H1
2024, 158,000 during the same period
last year

250,000 new customer orders received
in H1 2024, 8% less than H1 2023

Existing customer orders up 8% over
H1 2023, representing a resilient
retention performance and quality of
customers acquired

Half Year Results 2024 8



60%

50%

40%

30% -

20% -

10% -

0% -

Marketing Effectiveness
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Total marketing spend +13% at $87.4m
(H12023:$77.3m)

Revenue per marketing dollar KPI below
H1 2023 but still well above pre-
pandemic levels; decrease a reflection of
the soft market and an element of
testing to determine whether additional
marketing spend would produce a
worthwhile lift

Marketing mix similar to PY; brand
element remains largest component

Latest brand awareness metrics very
encouraging

o Unaided moving towards 20%

o Aided approaching 60%

New customer acquisition remains
challenging in the current environment

Retention rates remained strong and
consistent
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Operational Update

Supply chain

As was the case during most of 2023 the supply chain has continued to function without
significant disruption or trailing effects of the post-pandemic recovery period.

Team

®* The significant investment in people in 2023, largely in customer service and production

resources, has positioned us well to handle order volume while providing the high level of
service our customers require.

® As anticipated we have made investments in resource to further strengthen the team and

provide a strong foundation for the future.

Apparel decoration capacity/capability increasing

® As planned, a second shift at our Appleton, WI screen-print facility was successfully

implemented in H1 2024 to help increase capacity and preserve lead times during the busy
Spring period.

® Additional embroidery, direct-to-garment and direct-to-film equipment added to support

customer demand.
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Operational Update (contd)
Distribution centre expansion nearly complete

® Project remains on time and on budget; completion anticipated September 2024.

® As part of the project the solar array has been expanded to ensure the level of
renewable energy generated on site doesn't decrease as a result of the larger footprint.
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Outlook

Based on our first half financial results and recent
internal forecasts, the Board expects that 2024 full
year Group revenue will reflect a growth rate similar
to the first half of the year. As a result of improving
financial dynamics in the business, particularly
higher gross profit percentage and the flexibility of
the marketing mix, it is expected that profit before
tax for the 2024 full year will remain within the

current range of analysts’ forecasts.
’lm
The Board is confident in the Group’s ability to =

manage through the current market
conditions, blending resilient near-term
financial results with attractive prospects for
significant further organic growth over the
medium term.
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2024 Full Year Financial Guidance

Interim announcement 7 August 2024
o Revenue ~ +5%
o Profit before tax ~ $150m

o 2024 Capex: c$22.1m; includes $16.2m in respect of DC expansion
e Depreciation charge (pre-IFRS 16): $5.3m

e 2024 effective tax rate ¢.25% (2023: 25%)

e Share-based payment (IFRS2) charge $1.4m

e Average sharesinissue FY 2024: ¢.28.1m; fully diluted c.28.2m

e Interim dividend (to be paid September 2024): $22.5m

e |FRS 16 (Leases)
o Balance sheet (December 2024)
= Right-of-use assets: $10.1Tm
= Lease liability: $11.2m
o Income statement (full year 2024)
= Amortisation: $1.7m
» |nterest: $0.4m

4imprint°-:
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